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3 Beginner Questions Answered

If you're thinking about trying copywriting in 2026, you need honest answers to
your questions about getting started.

But you might not feel comfortable asking and sounding like a ‘beginner.’

The truth is that every successful copywriter was a beginner at some point, and

wanted to know the answers to essential questions like these:

What skills do | How do | start Is copywriting a
need to be a copywriting good career in
successful with no 20267
copywriter? experience?

Let’s talk about copywriting.

Copywriting persuades. It’s designed to inspire action on website landing pages,

ad copy, and sales emails to buy, subscribe, click, or sign up.

Copywriting makes people take action.
So do you have the skills to succeed at copywriting?
Here’s What Matters Most in 2026
Being a great copywriter is about empathy, clarity, and persuasion.

Empathy

Know your audience, what they need, and how to give it to them.

Clarity
Take the time to research and understand your client’s market, competition, and

customer pain points.

Persuasive Writing
Connect to people with emotion, and influence them with helpful information to
drive action.

Don’t worry if this sounds overwhelming—we’re removing any obstacles between

you and your copywriting career.

Click here to access FREE resources that will help you grow your copywriting_

craft.

Copywriting also involves an understanding of Al and SEO, as well as

storytelling.

Artificial Intelligence (Al) Literacy
Know how to use Al tools like ChatGPT to research and brainstorm—as long as

it’s only to build a framework for your unique voice.

Search Engine Optimization (SEO) Literacy
Your writing must attract people and get them to take action. Know how to pick

keywords and metadata that connects people to your writing.

Storytelling
Stories sell products by connecting to potential customers. Weave relatable life

events into your writing.

Copywriting success in 2026 will come to writers who merge these concepts.

It’s easier than you think to attain flexibility and money-making opportunities as
a copywriter—even with no experience—because you already understand the
skills you need to succeed:

empathy, clarity, and persuasion.

You don’t need a marketing degree, agency experience, or insider connections to
get paid for copywriting—just curiosity and discipline.

Here’s how you start copywriting in 2026, even with zero experience.

Start by focusing on knowing your audience, and understanding the psychology

of persuasion.

Know Your Audience
Always keep the potential customer in mind.

Understanding what they want and delivering it is the key to effective

copywriting.

Know your audience so you know how to connect with them and guide their

actions.

Understand the Psychology of Persuasion

Study what makes people click on a link.

Copywriting is rooted in understanding human behavior. So, what makes people
click online?

People click when they see something that:

o Promises a clear benefit
o Feels relevant to them personally

Search a topic online and browse the blog post headlines that come up.

Which one did you click on? Ask yourself why.

o Did the headline promise to solve a problem (a clear benefit)?
o0 Did you connect to it emotionally (feels personally relevant)?

Once you understand what motivates you to click on a link, you can apply that

understanding to others and use it to inform your copy.
3 Steps to Get Started!
STEP 1: Create mock samples.

Don’t wait for your first client to build your portfolio—create your own

opportunities.

Build “spec” projects, which are your own examples for real brands. It's a

commonly accepted practice for new copywriters to showcase their abilities.

Here’s how:
Imagine a brand has hired you to write ads, landing pages, or emails for them,

and create the copy.
Be sure to label them as “spec” when you host these samples online.

You can also rewrite existing copy. Find a website or ad that could use
improvement, rewrite it, and show the before/after.

A variety of 3 to 5 well-written samples are enough to impress clients in 2026.

Include your blog, newsletter, or personal projects to showcase consistency and

style.
STEP 2: Find small opportunities. Offer to help a local business or nonprofit.
STEP 3: Share your portfolio on LinkedIn and your website, if you have one.

Still not sure if copywriting is the career for you?

Here’s what you really want to know:

Is Copywriting a Good Career in 20267?

Copywriting is absolutely a promising career in 2026, as long as you leverage

emerging technology.

Al is great for research and brainstorming, but its ability to write quickly is no
match for the nuance and emotion that leads to human connection.

That’s where skilled copywriters shine.
Businesses in 2026 are hungry for writers who can:
o0 Use Al tools to brainstorm and edit efficiently

o Craft authentic, emotionally intelligent copy
o Blend storytelling with SEO

It’s clear that 2026 is the year of human-led, Al-powered copywriting.

We’ll help you jumpstart your copywriting career, because your professional

copywriting journey starts now.

Click here to access FREE resources that will help you grow your copywriting_

craft.
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